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Landmark
Public Participation
Survey Reslults




Landmark Public Participation Survey Summary

The 2023-2026 Strategic Plan identified Building our Tourism Sector as one of Council’s four main
priorities. Council indicated it would like to see a notable downtown landmark or attraction
developed in support of this goal.

Public Participation leads to better decisions, and is a shared responsibility of Council,
Administration and the community at large.

A landmark has the potential to be highly visible within the community, so Council can expect
sensitivities around cost and cultural considerations. With these two points at the forefront,
Council directed Administration to conduct a public engagement plan between June and August
2024.

While the Town has an obligation to inform and invite community members for feedback,
members of the public also have a responsibility to receive and understand information and
participate in public engagement opportunities.

By that measure the public input survey was a success, tallying 617 responses in two months with
a high completion rate (meaning those who started the survey tended to answer all questions).

The survey was available in digital and paper formats, and widely circulated via the utilities
newsletter, email to subscribers, social media and Coffee with a Councillor sessions.

The vast majority of the 617 respondents were overwhelmingly opposed to the construction and
expense of a new landmark.

Following cost, the most frequent reason for opposition was that respondents felt the Town
already has a landmark (or several). They identified the Helen Hunley Memorial Park and David
Thompson canoe sculpture, Big Rock, National Historic Site and the fort-themed entrance signs as
existing landmarks for the Town.

The survey responses have been anonymized and aggregated by the Town of Rocky Mountain House
Communications Department.



Q1 Whatis your age group?

Under 16 2 (U18)
=y | 26 (18-24)
= 154 (25-34)
o 181 (35-44)
-+ [ 96 (45-54)
= [ 93 (55-64)

- | 65 (65+)

Q2 Where do you live?

88 per cent of respondents live in Town.

Q3 How long have you lived in Town?

66 per cent of respondents have lived in Rocky Mountain House more than 10 years.

Q4 In your own words, how would you describe the identity of the Town of Rocky Mountain House?

opportunities first say want Small amenities |ast current adventure enough eXpenSiVe
think identity already Last stop building home go offer lacks stagnant Spent areas

Gateway west residents think driving 10t wonderful rowth close
Gateway tourists FOAAS fur trade thlngs natural

Gateway west country reaiy hiStory stong
bUSIHESSBS onesma” tOWﬂ country ROCky nothing

beaUtIfU| dont need gateway mountains tOWﬂ

adventure begins CO m m U n Ity stay p60p|e historical

Iandmarkalong gl‘e at well |dent|ty heading mountainS

Main Street gOOd dying town west Countrytax MONEY cities

RDCky Mountain House tamiies focused dying place friendly S years

live quiet something faciliies KNOW town council potential oil town als0 atiraction
See maintained tOUNISIM wasted Waste Money new Promote work way Nice back
Gateway Rockies

Note: responses have been anonymized and aggregated




Q5 What aspects of the Town's identity should a potential landmark represent?

need one bring people town NECESSArY waste tax payer NOthing National Historic Site Streets
business town S new landmark t need one first blg rock plan don taont roads use

fiX s SPpENd MONEY i WaSte MONEY enough MONEY
Something n eedS instead dO n t neetj recreation town

People | an d m ark need new landmark N 0 n e community

S p e nt please al I'e ady going bette I facilities th | n k landmark will

need Ia.nd marktaxpayerat need |andmal’k statue MUSEUM agree

ONEe even le roadS area Bigger land mark need another landmark landmark canoe
things Put money dollars t need another Want tax payer dollars tax dollars

Note: responses have been anonymized and aggregated

Q6 Would you like to be involved in further consultation processes about the development of a
landmark?

213 respondents answered yes and were invited to answer Q7 through Q14.

Q7 What features do you think are most important for a potential landmark?

Historical
significance

Cultural
representation

Modern design

Green spaces

Interactive
elements

Educational
displays

Art
installations

Other (please
specify)

0% 10% 20% 30% 40 5% B60% T0% B0% 0% 100%

fax don t think WAStE MONEY think don tbusinesses NONe building

landmark pon t waste need spend money TOWN

t waste money people best MONEY new landmark ONE necessary already

Note: responses have been anonymized and aggregated




Q8 How importantis it for a landmark to reflect the Town's heritage and history?

Very important

Important

Meutral

Mot so
important

Mot art all
important

0% 10% 20% 30%% 40% 50% 60% T0% 0% a0t 100%

Q9 Are there any specific historical events or figures you believe should be commemorated by a
landmark?

Museum Thompson Charlotte Small B|g ROCk Historic Park tOWﬂ Indigenous fort

something Da\”d ThompSOH canoe already

mountain ROC ky need FUT trad@ pavid Thompson chariotie lANOMaArk use

Note: responses have been anonymized and aggregated

Q10 How do you think a new landmark will impact the Town’s economy?

Positively
Megatively

e _

Unsure

0% 10% 20% 30% 40% 50% 60% T0% 80% 90%  100%




Q11 What potential benefits do you foresee a new landmark bringing to the community?

Increased
tourism

Enhanced
community pride

Educational
opportunities

Recreation and
leisure
activities

Economic growth

Other (please
specify)

e 10% 0% 3090 40%0 50% G0% T0% 30% alfe  100%

help see benefit Absolutely acuaty WaSte money tthings spend money

waste tax payers MONEY one benefit see Iand mark

use None roads LOWN don t N€ed new landmark
NO'[hII’]g Zero beneﬂtthink people will taxpayers already community

Note: responses have been anonymized and aggregated

Q12 Do you have any specific suggestions for the design or features of a landmark?

want Don t waste Bigger Main Street Creating don t MUSEUM wall roads cance ONE display

park historical better Use See money a.l re ady attract people town
big rock Ian d m ark already exists need wasting money bU |Id

waste taxpayers money Something tourism PEOPIE history SPEN 100king

Spend MONEY unique trails think really s area Better road street green space
David Thompson

Note: responses have been anonymized and aggregated




Q13 Are there any concerns or potential issues you foresee with the development of a landmark?

many tax payers money USed one will time tax dollars feel towards IMUCH develop roads even

money Spent put Vanda“sm natural peOp|e tourism YeS Parks See
instead th|n k taxes mOI'ley wantsee COIMMU n|ty nothing COSt

unnecessary Iand m ark areas town fixing need

another landmark WaSte m 0 n ey waste tax payers som eth| ng

improve WI” work ROC ky lot make allocated thlngS residents Spend'ng

new S want Spend MONEY actually first dying funds fix roads ONE don t need o
money better used dON t better

Note: responses have been anonymized and aggregated

Q14 If you would like to receive emailed updates about this project, enter your email address here.

Fourteen per cent of submitted addresses were spam.






